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In 2022 over 1 million students started their journey with UCAS

THE UCAS HUB
We are investing to make UCAS the go to destination  
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Only UCAS can help students compare traditional higher  
education and apprenticeships choices side by side

SUPPORTING FAIR ACCESS
Playing our part to widen access

UCAS INTERNATIONAL
UCAS; the largest gateway to UK higher education



WELCOME TO THE UCAS IMPACT REPORT
UCAS has been at the heart of connecting people to higher education since 
1993, and its foundations are built on the core principle of offering efficiency and 
value to the education sector, and transparency and fairness for those students 
it serves. This report aims to give you – as either a customer or stakeholder of 
UCAS – an overview of the value we have been delivering to students, universities 
and colleges, teachers and advisers, employers and partners across the education 
sector over the last 18 months. It also updates you on progress as we deliver 
against the priorities we set out in our 2020 – 2025 corporate strategy Discover 
Your Future.The report includes the findings from an independent review we 
commissioned to understand and measure the value we bring for our customers, 
and the education sector generally. 

UCAS strives to empower students to make the best decision for them by making 
choices clearer. The review concluded that by providing a clear framework and 
support for students making their higher education choices, UCAS facilitates 
£3.3billion in economic value each year. Primarily, this value comes from helping 
students find courses and institutions that they might not have otherwise been 
aware of or considered, and empowers them to make aspirational choices  
that may have once been perceived as out of reach. This brings benefits to the  
UK economy by matching the right individual to the right opportunity and  
helping them reach their potential, while offering significantly benefit to wider 
social mobility. 

Over 80% of students surveyed agreed that having the option to apply for more 
than one university meant they considered options they would not otherwise have 
considered. Throughout the report, you will also see UCAS’ insight on student 
progression released over the last 18 months, along with our ambitious plans to 
continue transforming how and when students navigate their choices, and how 
we support universities and colleges further. These include:

3m
or 3 million hours  
of university staff  
time, equivalent to  
£49 million.

£3.3bn
of economic value is  
facilitated by UCAS  
each year.

450k
We make applications more 
efficient and accessible, saving 
students over 450,000 hours 
every year.
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FAIR ACCESS  
Using data and insight to drive change 

UCAS recognises the continued challenge in 
widening access and participation, and the key 
role we play in supporting teachers and advisers, 
universities and colleges. These challenges will 
be more acute as we approach up to a million 
applicants in 2026, and we are investing in making 
it easier for you to connect to students and 
evaluate outreach efforts, while also improving the 
overall experience and support for disadvantaged 
students. The seven new questions we introduced 
into the application this year will transform our 
insight about disadvantaged or underrepresented 
students and the way they access support.

UCAS INTERNATIONAL  
A gateway to UK higher education

Global demand for higher education remains  
high, but the UK operates in a competitive market.  
We are already the largest single gateway to 
students navigating the UK higher education 
system and we are investing in new technology, 
with the launch of Myriad by UCAS to create a new 
gateway for postgraduate international students 
applying for UK higher education.

This report highlights the value UCAS has delivered 
to you in recent cycles, and I am confident the 
ambitious strategy we are delivering will add 
further value. The landscape is changing both 
globally and domestically, with up to 1 million 
applicants forecast in 2026, and continued growth 
until the end of the decade. Within this changing 
dynamic, above all we remain committed to 
working with all of you to address the challenges 
and opportunities facing the education sector, 
and supporting students from all walks of life in 
making the best choices for them.

Clare Marchant 
Chief Executive, UCAS

MODERN ADMISSIONS  
A trusted and flexible admissions  
and connection service

This is at the heart of UCAS – our work with the 
360+ providers providing 50,000 undergraduate 
courses, serving over 700,000 applicants. The 
efficiencies we bring to university admissions 
saves students over 450,000 hours, and 
universities over 3 million hours – the equivalent  
of £49 million in staff time. Working with our 
partners, we are setting out how we’re reforming 
the way students apply for higher education to 
provide a more flexible system for all, fit for future 
modes and patterns of learning.

THE UCAS HUB  
A new approach to information,  
advice and guidance

Our role as an independent provider of information, 
support, application services, and guidance to 
students and their advisers means we need to 
provide timely, accurate and impartial information. 
Three years ago we introduced the UCAS Hub, a 
personalised environment for students to research 
their options, and we have been investing in 
it further to make UCAS the go-to place for all 
education choices. We are aiming to bring parity to 
all post-school options, and each year more than 
1 million students register with UCAS for support 
progressing to university, college, apprenticeships 
or employment. 

APPRENTICESHIPS  
Establishing parity of opportunity 

While our reputation is for supporting students 
to traditional undergraduate degrees, we know 
almost half of students registering with UCAS are 
also interested in apprenticeships. Our ambition is 
to bring parity to all post-secondary choices and 
ensure students progressing to apprenticeships 
get the same support undergraduates do.  

Today, more than 2.2 million searches are made 
each year on ucas.com for apprenticeships.  
And we plan to work with universities, colleges, 
and employers to grow this, by building a service to 
connect students with apprenticeship employers.



Admissions is the heart of our service. Each year, we support over 700,000 
applicants explore 50,000 undergraduate courses across 360+ universities 
and colleges, resulting in over half a million students starting their studies.  

In 2022, almost 50% of all 18 year olds in the UK population looked to UCAS 
for support. In addition to our personalised careers information, advice 
and guidance on the full range of pathways available, we respond to half a 
million direct queries, guiding students through the admissions process as 
they seek and secure their course of choice. 

We continue to reform the way students explore and connect to choices. 
Our Reimagining UK Admissions report and subsequent consultation 
response, informed by the voices of 13,000 students, outlined an ambitious 
vision for how the current system can be improved to the benefit of all 
stakeholders, improving choice and supporting social mobility.  

700
teachers participated  
in our reform work.

13k
students participated  
in our reform work.

180
universities participated  
in our reform work.

3m
Qualification results  
were processed in 2022.

+36%
more fraud cases were  
reviewed when compared  
to last cycle.

MODERN ADMISSIONS
DELIVERING A FIRST-CLASS SERVICE TO MILLIONS
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90%
WHAT OUR CUSTOMERS TOLD US 
• Students said they value the personal statement 

as the moment they can articulate their ambition 
in the application, but 79% agreed it can be 
difficult to write.

• Teachers and advisers have told us the current 
process could be improved, with guidance on 
what information is of value to universities  
and colleges.

• Providers told us their priorities for UCAS are 
providing more contextual information on the 
applicant and improving admissions processes 
to drive efficiencies.

• Providers want to be able to better target  
specific cohorts of applicants during  
Clearing, based on their individual needs.

of applicants are satisfied  
with their UCAS experience
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WHAT WE’VE DONE
In 2020, we launched Clearing Plus – which matches unplaced applicants with 
your courses, based on their preferences, and your requirements. Since then,  
we have used customer feedback to add more features, allowing providers to 
target applicants based on the UCAS Tariff and mixed qualifications. This year,  
we emailed daily Clearing Plus matches to unplaced applicants throughout  
the whole Clearing period. 

We promote confidence in the validity of application 

Verification plays a crucial role in protecting students and providers from fraudulent  
applications. Each year, our team protects universities and colleges from spending  
their valuable time reviewing disingenuous submissions.

This year, we’ve reviewed 36% more cases than last year, identifying and dismantling  
a number of new fraud rings with shared characteristics.

Our Results and Application Service oversees the grades, placements,  
and offers across 38 awarding bodies 

In 2021/22, over three million results and amendments were processed  
– half a million more than in 2020. 

We launched a new Record of Prior Acceptance (RPA) service 

The RPA process allows providers to record students who applied directly during  
Clearing with UCAS. We have made this process more efficient – with one central place  
for reporting along with the ability to report on RPAs individually and in bulk, ensuring  
a complete record each year of all undergraduate admissions. 

We’ve simplified our deadlines 

During the pandemic we simplified our deadlines to allow more flexibility and relieve some 
pressure points. This included the consolidation of in-cycle ‘reject by default’ and ‘decline by 
default’ dates, and moving the January equal consideration application deadline to later in the 
month, allowing more time to support students after the Christmas break. These changes have 
now been made permanent, to allow students to be supported at these crucial points in the cycle.

Over 4,500 applicants 
were placed at a provider 
using Clearing Plus  
in 2022.  4,500



WHAT WE’RE DOING NEXT
Our programme to reform admissions 
is essential to keep up with the 
constant changes in policy and 
behaviour. Customer needs are 
continually transforming our products 
and services, so they remain relevant:

The reference is being completely revamped 
in 2023. We spoke to schools and universities, 
and found some disparity between how they 
approached the information the reference 
provides on an applicant. The agreed solution  
– changing free text to set questions – removes 
the guesswork. Providers will have confidence  
in the value of references, and advisers will  
get a return on their time.

Personal statements will also be reformed.  
Both students and universities have told us that, 
just like referencing, a set question format would 
result in quicker, better personal statements.  
We are consulting on making this change.

We will be looking at the number of choices 
applicants have. Is the insurance choice useful? 
Are students stretching their time too thinly?  
Do they want, or need, fewer than five options? 
Do we need to change?

 We’ll be improving our online verification 
training for providers, so they can spot the  
tell-tale signs of fraudulent applications and 
provide an extra layer of vigilance.

Our Results and Application Service will make 
applications more flexible, so our admissions 
system includes and accepts alternative,  
non-standard qualifications.

We’re working on a simplified and more flexible 
approach to structuring our courses data,  
based on input and feedback from providers. 
This will make it easier for providers to present  
a wider range of full-time, part-time, modular  
and distance learning courses, set up joint 
courses, and separate course data into 
marketing and admissions information.

We are enhancing the results service 
responsible for processing results and 
amendments from awarding organisations  
and transferring those to providers.  
These enhancements, which include  
automating processes and overhauling the 
underlying reference data to create a single 
source of qualifications truth, will make the 
service more efficient and robust, and give it 
potential for future expansion to encompass  
a wider range of qualifications.

1



For UCAS, there is nothing more important than students making the  
right choice for their next step. Our goal is to personalise each stage of  
the discovery journey so each student has the right information and tools  
they need to get them where they want to be. 

Building on the trust advisers and students have placed in UCAS for years in 
undergraduate admissions, we are investing in market leading information 
and advice to make UCAS the go to destination; one place for all higher 
education, apprenticeships and lifelong learning choices.

THE UCAS HUB
PERSONALISED INFORMATION, ADVICE AND GUIDANCE

1 #
#

UCAS is the top source for finding 
universities and courses. 85% of students 
called UCAS their go-to source, ahead of 
Google’s 68%.

Students view UCAS more favourably than 
the BBC and Google, and on par with the 
NHS. More students would trust UCAS 
with their personal data than their high 
street bank.
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of students said that 
UCAS was the most 
important source of 
information for helping 
them choose where  
to apply to university.

We know from our work with students,  
advisers and teachers:

• Choice starts early, and students inadvertently 
close doors – one in five couldn’t study a 
degree subject that interested them because 
they didn’t have the right subjects to progress, 
with disadvantaged students more likely to 
be impacted. This is most apparent for some 
degree courses, such as medicine and dentistry, 
maths, economics or languages.

• Students are asking for better information, 
advice and guidance on the full range of post-
secondary choices – one in three students do 
not receive information about apprenticeships, 
despite the Baker Clause in England. Teachers 
and advisers want one single source of trusted 
advice and guidance to refer their students to, 
and provide them with greater efficiency in their 
busy day-to-day roles.

• Advisers told us they want more opportunities 
for their students to meet employers and 
apprenticeship providers, and more support to 
help students understand how to research and 
apply for apprenticeships.

58%

2



The UCAS Careers Quiz

In just a year, more than 1 million students have 
completed the Careers Quiz in the Hub. It’s the only 
quiz in the UK that combines up-to-date labour market 
information with graduate outcomes data and higher 
education choices, and matches this with the students’ 
preferences to suggest courses and careers. 

WHAT WE’VE DONE
The UCAS Hub is the only personalised career platform in the UK that is free for 
schools, colleges, and students. We introduced the UCAS Hub almost three years 
ago and last year it became the single sign-on environment replacing Apply and 
Track. It gave 1.5m students in 2022 (up from 1m in 2021) their own dashboard 
to discover, save, favourite, and pin the content they find most valuable, refine 
their choices, and apply and make decisions about their higher education and 
training destinations.
 
New information, advice and tools we’ve introduced since 2021 include:

10 
– 
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More support for teachers and advisers

We’re introducing more tools for schools to support their students in our dedicated adviser  
hub – last year, this included an historic entry grade tool for teachers, showing the profile of 
achieved grades students were accepted with. This helps advisers guide students on their  
chances of being accepted on to a course with results that may be different from the advertised 
entry grades. 

New multimedia content and guides streamed from the new UCAS studio

We push UCAS information, advice and guidance across multiple platforms and stream live 
sessions from the UCAS studio to social media and directly into the UCAS Hub. With podcasts, 
livestreams, and virtual events, we’re giving students direct access to experts and providing advice 
on topics such as preparing CVs, writing personal statements, interview tips, and making choices 
in Clearing. Each livestream can attract an audience of up 30,000 students – they can ask experts 
questions directly and chat to other students in the same position. 

UCAS live in person events are back!

2022 saw the return of in-person events, attracting 140,000 students to one of the 50 UCAS 
Discovery exhibitions, which we’ve transformed to cover the full range of post-secondary choices. 
More than half of all secondary schools and colleges in the UK now attend these events, where 
students can meet up to 180 different universities, colleges, and employers under one roof. 
UCAS Discovery events are instrumental in inspiring students from the most disadvantaged 
backgrounds, with 30% of students attending from the most deprived neighbourhoods,  
and 90% of students rating their experience as good or great.

3



WHAT WE’RE DOING NEXT
The future of the UCAS Hub is 
an immersive and personalised 
experience, with content  tools 
powered by UCAS data and insight,  
to help students understand their 
options and create a truly unique 
experience, for each and every 
individual. Our plans include:

Entry Grades Data tool  
Showing students the actual grades that have 
historically resulted in applicants gaining entry to 
courses.This could help students target courses 
they might not have otherwise considered, 
discounting them based on only understanding 
advertised entry requirements.

We’re building a Course Personalisation Engine 
It will use behavioural trends to suggest the most 
relevant pathway for each student, based on what 
they engage with in the Hub, surfacing options they 
might otherwise not have considered.

We’re continuing investment in our events  
focusing our support on students who have yet  
to find their pathway. With the introduction of a 
new pre-event preparation tool, we’ll help them 
get even more out of our events, particularly 
disadvantaged students. 

of students say the event  
makes them think differently to  

the opportunities available to them.

students say attending a UCAS Discovery 
event has supported them to take their  
next step in achieving their ambitions.

82% 8/10
4



With almost half of UCAS users now interested in apprenticeships,  
we want to provide them with the same support undergraduates receive 
when researching and applying. In 2022, we hit 2.2 million searches for 
apprenticeships on the UCAS website. However, we know that accessing 
apprenticeships in the UK can be a complicated journey – 73% of students 
find it easy to access information about undergraduate study, compared to 
26% for apprenticeships. We are investing in our apprenticeship services, 
working with universities, colleges, and employers, to directly connect 
students with apprenticeship opportunities.

APPRENTICESHIPS
ESTABLISHING PARITY OF OPPORTUNITY

12 
– 
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92%
of students who were  
interested in apprenticeships,  
as well as university, agreed  
it would be helpful if there  
was a single website for  
researching apprenticeships.

57%
The percentage of students 
who believe the number of 
people taking apprenticeships 
would increase if the UCAS 
website held information on all 
apprenticeships options.

50%
Around half of all students 
using UCAS are interested  
in apprenticeships.



WE KNOW FROM OUR APPRENTICESHIPS 
RESEARCH THAT
• 70,000 students are looking for apprenticeships and jobs 

on the UCAS website each month, and 60% of students 
want information and advice about higher education 
pathways and careers earlier.

• Researching apprenticeships is three times harder  
than researching higher education.

• Interest in apprenticeships has grown by 123% compared 
to last year, but students and advisers still find it difficult  
to navigate the journey from school to apprenticeships.  
They want UCAS to put all higher education and 
apprenticeship options side-by-side as students  
research their options.

1

in

3
 of students don’t receive  

any information about 
apprenticeships at school.
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WHAT WE’VE DONE
UCAS is putting more apprenticeship opportunities in front of students  
than ever before.  UCAS’ Career Finder offers employers, providers, and 
aggregators the opportunity to advertise their vacancies for free.  
There was an increase of 56% in the number of apprenticeship searches  
on Career Finder last year, compared to 2020.

To help them make more informed decisions, we’ve produced a series of 
industry guides for students who are at the start of their decision-making.  
While still exploring their subject interests, they need a comprehensive 
introduction to the sectors they may one day work in:  

We have also created employer profiles, to pick up where industry  
guides leave off. They bring greater visibility and clarity to the full range  
of post-secondary options, as well as the next step in decision-making.  
By continuing their sector research by looking at specific employers,  
students can better understand, visualise, and plan their future path.

We’ve published around 20 industry 
guides, featuring companies like PwC, 
Dyson, and Morrisons.

Made up of real- life stories which  
follow apprentice and graduate journeys, 
readers can see salaries, prospects,  
and each sector’s pros and cons.

More than 50 companies – including Sky, Coca-Cola, Dyson, Ford, and KPMG  
– have created their own employer profile.

Acting as a shop window inside the student journey, these profiles are populated  
by employers with their own content, in their own tone of voice, to showcase their  
USPs to thousands of prospects.

Students spend more time on  
research when looking at sectors  
with industry guides. 

That means that students spend  
more time researching, on average  
from 1:49m to 8:15m.



WHAT WE’RE DOING NEXT
We will transform the experience  
of students exploring apprenticeship 
opportunities, creating true parity by 
putting these options side-by-side with 
undergraduate options. We’ve already 
started on this journey – our Career 
Finder jobs board was introduced to 
help address the lack of apprenticeship 
information at school level, and to 
highlight the thousands of jobs, 
internships, and placements available.

• Moving forward, Career Finder will become 
hyper-personalised inside the UCAS Hub. 
Applicants will be able to discover and evaluate 
all their undergraduate, apprenticeship, and 
employment opportunities, all in one place,  
side-by-side.

• A new CV builder will be launched in 2023, 
helping students articulate their skills and 
ambition, so they can make the best possible 
apprenticeship and job applications. 

• Employers will be able to use Career Finder 
for talent searches. Offering a deep level of 
filtering – from grades and subjects to widening 
participation characteristics – the talent search 
will enable employers to actively push their  
jobs out to recommended matches.

• Students will be able to use UCAS to 
identify employers that match their ambitions. 
Applicants are becoming more selective, looking 
for employers which share their values. UCAS 
Apprenticeships will help them find those with 
the right opportunities and select employers  
that match their needs – for example, by 
identifying disability confident employers.

6



Widening access and participation (WP) is central to UCAS’ strategy, and 
we recognise the role we play in supporting the valuable work the higher 
education sector undertakes in supporting disadvantaged students 
progress to education and training. The future landscape will bring new 
challenges – as we approach a million undergraduate applicants this 
decade – with increased competition presenting risks to those from  
more disadvantaged backgrounds.

SUPPORTING FAIR ACCESS
USING INSIGHT TO DRIVE CHANGE

64%
of UK students agree that  
UCAS encourages people  
from all backgrounds to  
apply to university.

7
new WP questions  
added to the application,  
to allow student to fully 
represent themselves.

1 in 5
Students have positively 
responded to our new WP 
questions, significantly  
enhancing their visibility  
and transforming the insight  
we have of these groups.
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In this context, we undertook a national 
consultation to understand where UCAS could  
add further value and support to the sector.  
We heard:

• Students don’t always recognise themselves 
as disadvantaged, nor the relevance of this to 
progression. This impacts on their awareness  
of support.

• Students, teachers, and advisers find it 
challenging to navigate the range of outreach 
and student support.

• Outreach providers lack clarity on how  
students engage with other support offers,  
and the impact on their progression.

• Early intervention is key, with one in three 
considering higher education as early as  
primary school.

This insight and feedback is driving and shaping 
UCAS’ Fair Access Programme, delivering and 
developing initiatives to add additional value in 
widening access and participation.

We know from our insight on  
disadvantaged students:

• Disadvantaged (POLAR4 Q1) students  
are now 59% more likely to progress  
today than in 2013.

• Advantaged students are 40% more likely  
to consider HE in primary school.

• It will take over 300 years to close the equality 
gap at the most selective universities, at the 
current pace of change.

• 40,000 students shared information about their 
LGBT+ identify in their UCAS application, which  
is 2.5 times the national average for adults.

• 450% more applicants disclose their mental 
health conditions than ten years ago.

• 56% of students research a provider’s support  
for disabled students before applying. 

• For the 2023 entry cycle, we introduced  
a range of new questions in the application  
for disadvantaged students – such as carers  
and those who are estranged. As of the 15 
October deadline, almost every UK applicant  
has engaged with these, and one in five  
flagged an individual circumstance they  
wouldn’t previously have been able to.

more disadvantaged 
students have gained 
HE places since  
March 2020.23%



Transform higher education providers’ 
understanding of students, through 
new questions, data, and insight on 
disadvantaged groups. 
 
Bring the hardest to reach students to 
providers earlier, by building an outreach 
connection service which brings teachers 
and advisers to outreach activities. 
 
Help providers understand what works, 
through extensive, accessible, sector-wide 
Continuing Professional Development (CPD). 
 
Help bring schools, colleges, and 
universities closer together, by working with 
organisations like UniConnect, to help seal 
the gaps between providers. 
 
Remove barriers and inspire students,  
by leading meaningful research and  
sharing our findings with all.

WHAT WE’VE DONE
UCAS is a digital equaliser for students from all backgrounds.  
This includes personalised content though the UCAS Hub, raising the 
understanding and awareness of available routes and support, and  
over 40 national exhibitions we hold each year. These are attended by  
over 40,000 students from the most disadvantaged backgrounds,  
providing them with vital face-to-face support. 

Our insight provides a spotlight on the experience of disadvantaged students and the barriers they  
face. Since late 2020, we have released 11 insight reports – looking at the experience and motivations  
of the 40,000 LGBT+ students who apply each year, the one in eight applicants who share information 
about a disability, the growing number of care experienced individuals, and the 450% increase in  
students sharing a mental health condition as part of their application. In addition, we’ve explored  
the key moments of choice for students, including the one in three who consider higher education as 
early as primary school (with advantaged students 40% more likely to do so). With this, we release  
over 8 million open data points each cycle to help governments, regulators, and researchers 
 understand the latest progression trends. 

Following a national consultation with direct feedback from over 100 stakeholders, we’ve developed 
a new five-point plan as part of our Fair Access Programme, that aims to build on the extensive work 
already underway across the sector:

18 
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5-POINT  
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We’ve also transformed how certain groups 
identify themselves in the application by  
adding seven new questions about  
individual circumstances:

• Students estranged from their parents

• Students with caring responsibilities

• Students with parenting responsibilities

• Refugees, asylum seekers and those with  
limited leave to stay in the UK

• Students from military families and military 
veterans or service leavers

• A self-declared free school meals  
(FSM) question

For each, we have worked closely with the  
expert charities to ensure we provide a full  
support package for these students, including  
personalised content. These questions will 
transform the insight we have about them,  
and the way they access support.

We have used our data science capabilities to 
transform the insight universities and colleges 
have of their students through our modernised 
contextual data service, which uses the multiple 
equality measure to provide a truer sense of their 
context. We’ve enhanced this understanding 
further through the inclusion of verified FSM data.

Partnerships are a key way to make meaningful, 
lasting change to the sector. We work with 
third sector partners and charities to ensure we 
present students with the expert voice, but to also 
maximise the impact and reach of these groups:

• We worked with the Carers Trust and Stand 
Alone, charities that support carers and 
estranged students, to design and word our  
new WP questions and supporting content,  
to encourage the maximum engagement.  

• We worked with Transforming Access and 
Student Outcomes (TASO) to encourage more 
positive disclosure around mental health in 
applications and trial new ways of speaking  
to students to improve engagement. 

• We worked with The Brilliant Club to test and 
improve our outreach evaluator service, which 
helps organisations understand the impact of 
their activities in higher education.

WHAT WE’RE DOING NEXT
We’re developing a new outreach 
connection service to help connect 
schools and students to the 
appropriate outreach activities, 
following feedback from our 
consultation that this can sometimes 
be challenging to navigate.  

We’re developing truly personalised journeys for 
disadvantaged students, presenting them with the 
content and guidance they need to understand 
their options and support available, helping to 
tackle the knowledge gaps of lesser supported 
students. Our research consistently shows this  
is a key ask of disadvantaged students.

We are continuing to develop leading insight  
on the progression of disadvantaged students.  
We’re working with The Sutton Trust to research 
when, why, and how the ‘lightbulb moment’ occurs 
for those choosing apprenticeships. With this 
knowledge, we’ll be able to better raise the profile 
of apprenticeships and serve them at the right 
time in the student journey.
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Each year, UCAS supports over 100,000 undergraduate applicants  
from across 200 different countries and territories. UK higher education 
operates in an increasingly competitive global environment and we  
are the single largest gateway to UK higher education.  

We recognise international is much more than undergraduate,  
with nearly half of all postgraduate students coming from outside  
the UK. With the aspiration to provide the same support to international 
postgraduate applicants, we launched Myriad by UCAS, to create a  
new gateway to UK higher education.

UCAS INTERNATIONAL
THE GATEWAY TO UK HIGHER EDUCATION

20 
– 
21

78%
of international students  
would recommend other 
countries move to a  
UCAS-style system.

30%
of international students  
said they would be less likely 
to apply to a UK university  
or college without UCAS.



WE KNOW FROM OUR  
INTERNATIONAL RESEARCH THAT
• Motivation differs by nation, with Nigerian 

students most interested in gaining skills to 
support them in their career (chosen by 80%  
of Nigerian respondents), while for Indian 
students, the most important factor is that  
HE options are of ‘better quality’ than at home 
(75% of respondents from India). 

• Prospects after graduation are more important 
for those wanting to study in the US (57%), 
Singapore (54%), and the UK (54%); whereas 
experiencing life in that country is more 
important to those considering Italy (75%)  
and the Netherlands (72%)  
and the Netherlands (72%). 

of students continue to  
find the UK an appealing  

place to study.

88%
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22 
– 
23

WHAT WE’VE DONE
We’ve produced new insight for the sector through ‘Where Next? What 
influences the choices international students make?’ and ‘Where next?  
The experience of international students connecting to UK higher education’.  
We found that students from across the globe still hold the UK’s universities  
and colleges in the highest regard, with a renewed interest in living and  
learning here, as the world emerges from the pandemic.

Myriad by UCAS is a new service, which provides a seamless research,  
support, and application experience for international applicants. It was  
launched in February 2022. Since then:

Myriad has been downloaded by  
more than 55,000 people,  
from 197 markets in 2022.

More than 20,000 referrals  
have been made to postgraduate 
providers since launch. 

Almost 3,000 grants and scholarships 
have been published, alongside an 
integration with CV library – a huge  
part-time jobs database. 

94% of all postgraduate providers  
and courses are now live on Myriad. 

Over 300k student individual rooms 
promoted through our accommodation 
search, for applicants to discover  
and apply for.

Myriad English is the latest addition  
to the app. In collaboration with 
Pearson, we’re giving applicants  
the tools to assess and improve their 
language skills, as well as booking the 
required English Language test – all 
within the Myriad app. 



WHAT WE’RE DOING NEXT
We will continue to develop UCAS 
and Myriad by UCAS to enhance the 
UK’s competitiveness by providing a 
single postgraduate gateway, giving 
students and agents unrivalled support 
throughout their application journey.

The Myriad app is already changing the way the 
world sees and engages with UK postgraduate 
higher education. In 2023, we will add new features 
and services to increase the quality and diversity of 
applicants, providing easier filtering and enabling 
quicker sorting of higher quality candidates.

Bringing existing UCAS services over to Myriad
We’re testing features of our existing 
undergraduate application process, like 
antiplagiarism tools, to embed them into Myriad 
and offer the same level of protection and trust.

A new counsellor and agent portal 
We’re working with counsellors and agents, to 
equip them with the information they need to help 
students make informed decisions on the diverse 
choices available in the UK. We will launch a new 
agent portal in 2023 to help agents improve the 
quality of their applications and stand out among 
an increasing number of international applications.
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